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PERCENT DIFFERENCE
BETWEEN CHANNELS

In 2016 the affiliate channel outperformed other marketing channels in several key performance metrics. 

Consumers introduced through affiliate place more orders at higher price points. Elevated order value, 

combined with repeat purchases, make these consumers exceptionally valuable. 

A F F I L I A T E  D O M I N A T E S  I N  H I G H  V A L U E  N E W
C U S T O M E R  A C Q U I S I T I O N  C O M P A R E D  T O  O T H E R  C H A N N E L S

A F F I L I A T E  D R I V E S  H I G H  V A L U E  N E W  C U S T O M E R S  

In addition to driving 7 percent more new customers than other channels, 
the new customers acquired through affiliate also deliver greater value in 
their first year.

M E T H O D O L O G Y :
Online and offline, all channel data gathered from retailers operating in the CJ Network. 

D I F F E R E N T  P U B L I S H E R  T Y P E S  F O R  
D I F F E R E N T  T A R G E T  C O N S U M E R S

Affiliate consumers who purchase offline generate 
30% higher annual revenue than non-affiliate 
shoppers. 
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